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ENVIRONMENTAL CONSERVATION

EMPLOYMENT 
40/40

Mauritian 

Owner, 

Manager 

and staff

ENERGY 
15/35

TRAINING
45/65

WASTE 
25/55

PURCHASING 
5/25

CORPORATE 
SOCIAL 
RESP. 
35/45

Collaboration with NGO Lagon Bleu for: 

Educational program in local schools on 

Marine Life Conservation 

Control of octopus fishing & beach cleanings

Annual event inviting villagers to discover the 

ocean bottom free of charge

Well-defined rules on non-feeding fish 

Offers eco-tours to learn about the kinds of 

corals & fish in the lagoon  

Groups limited to 5 participants p/guide 

Avoids overcrowding by visiting nearby areas 

surrounding the Marine Park (Dalblair wreck)

Small, family 

run business

LED lamp & 

ceiling fan

Filtered water 

station and 

reusable 

cups & plates 

BUILDING 
10/40

WILDLIFE 
70/90

WATER 
0/30

TRANSPORT 
0/50

Marine Life, 

Ocean Rescue 

  & First Aid

Support 

nearby 

Restaurant
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